2027-2028 EDITION

CIRCULATION AND TARGET AUDIENCES:
e THE TORONTO STAR SUBSCRIBERS . .
o RETAIL NEWSSTANDS IN THE USA AND CANADA
e UNITED AND DELTA AIRLINES AIRPORT LOUNGES

IN MAJOR USA AIRPORTS CSA'IP‘R%[;IAG.

* AAA OFFICES IN THE USA E:“.U\fll-D&FREE
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ADVERTISING

Globelite Travel Marketing Inc. has, for 23 highly successful years,
worked closely with Canada’s destination and tourism industry partners
to provide this professional source of travel information on Canada to
our audience of readers. Within Globelite’s Travel Guide division is a
dedicated team producing The Travel Guide to Canada.

The digital edition is available on travelguidetocanada.com and on
several digital newsstands.

HIGHLIGHTS:

P> DETAILED EDITORIAL SECTIONS on Canada’s Provinces

and Territories.

P> “WHAT’S NEW” across this vast country!

INFORMATION on major industry sectors, specialty travel,

\4

adventure travel, culture and heritage.

p> HELPFUL RECOMMENDATIONS for those seeking information
on Canada’s vast array of tourism products and destinations.

p THE TRAVEL GUIDE TO CANADA is also sold worldwide as a
digital magazine through Apple App Store, Google Play,
pocketmags.com and is available on pressreader.com.

} TRAVELGUIDETOCANADA.COM offers an interactive and
informative website.

DIGITAL AD RATES
ADVERTISING Advertisers purchasing print advertising

in the annual Travel Guide to Canada
RATE S have the opportunity to extend their
message with savings on the homepage of
travelguidetocanada.com. Print ad buys
are additional.

Rates include print and
digital editions

1YEAR
DOUBLE PAGE SPREAD .oereeereseserseseeses s $ 11,950 SR e
FULL PAGE.......o oottt et eeave v eneeennennne e $ 6,950 A VIDEO BOX
/2 PAGE oot aeanan $ 3,950 Size: 212 px x 176 px $1,950
Exclusive Position

T/ PAGE .ottt ettt nen $ 3,250
|NSIDE FRONT COVER DPS .................................................... $ 13,950 B BOX ADVERTISEMENT $‘| 250
INSIDE FRONT COVER eereeeeeeeeeeeeeeeeeeseeeseseeesssssssssssssseneeeseeeees $ 8,950 Size: 212 px x 176 px '
PAGE T oottt s s s nenenenne $ 8,950

C BANNER AD
INSIDE BACK COVER .ococerrceerrsierreensessesessnsesssssesissesne $ 7,950 Size: 900 px X 176 px §1500
OUTSIDE BACK COVER ..ottt ene e $ 9,950

ALL LINKS ROTATE ON AN EQUAL BASIS + CREATIVE CAN BE CHANGED
ALL RATES QUOTED ARE NET, CANADIAN DOLLARS PERIODICALLY » ALL RATES QUOTED ARE NET, CANADIAN DOLLARS



2027-2028 DISTRIBUTION

TOTAL COPIES: 50,000

e RETAIL DISTRIBUTION IN THE U.S.A. 20262027
. 'MTv:L GUIDE 19
includes Barnes & Noble, Books-A-Million, Kroger, ' ( .x _ I?'X
'8 » 18058 . Ay

Target, Walmart, and CVS/pharmacy locations.

DA T
STRONG,
v WILD& FREE

e RETAIL DISTRIBUTION IN CANADA
includes Canada’s airport retail bookstores,
Chapters, Indigo, Coles, Loblaws,

Shoppers Drug Mart, Safeway,
BC Ferries terminals, Sobeys, Metro,

London Drugs, Value Drug Mart and Walmart.

e SUBSCRIBERS OF THE TORONTO STAR

The Travel Guide to Canada reaches subscribers in the highest income areas of Toronto.

e AIRPORT LOUNGES:

United and Delta Airlines airport lounges in major USA airports.

e AAA OFFICES:
AAA offices in the USA, including all AAA offices in New England.

e DIGITAL DISTRIBUTION:
THE TRAVEL GUIDE TO CANADA is available on the AppStore, Google Play,

pocketmags.com and is available on pressreader.com. Consumers can download

the publication to their digital devices.

P glpocketmags.com

pressreader

www.travelguidetocanada.com




AD DIMENSIONS

FULL PAGE ADS Bleed ads must be supplied with bleeds and cropmarks

DOUBLE| PAGE SPREAD
Bleed: A7-1/8" x 11-1/8"
TrimSlze: | | 16-5/8" x 10-7/8"
Live Area: | | 17-1/2"x 10" (x2)

FULL PAGE

Bleed: 8-9/16" x 11-1/8"
Trim Slze: ~ 8-5/16" x 10-7/8"
Live Area:  7-1/2"x 10"

1/2 PAGE ADS Bleed ads must be supplied with bleeds and cropmarks

1/2 PAGE - OPTION A
TrimSize:  4:1/8" X 10-7/8"
Bleed: 104" X 11-1/8"
Live Area:  345/8" x 9-3/4"

1/2 PAGE - OPTION B
Trim Size: 8-5/16" x 5-3/8"
Bleed: 8-9/16" x 5-1/2"
Live Area: 706" x 4-7/8"

1/2 PAGE - OPTION C
Trim Size: 5-1/4" x 8"
Bleed: ! 5-3/8" x8-1/8"

Live Area: ~ 4-3/4"x7-1/2"

..........................

1/3 PAGE - OPTION A
2-3/8" x 9-3/4"

............

1/3 PAGE - OPTION B
4-3[4" x 4-3/4"

.......................

.......................

1/3 PAGE - OPTION C
7-1/4" x 3-1/8"
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CLOSING DATES &
MATERIAL DEADLINES
BOOKING SPACE CLOSING DATE:
March 31, 2027

MATERIAL DUE DATE:
April 15, 2027

DISTRIBUTION DATE:
May, 2027

MATERIAL REQUIREMENTS
AD FORMAT

PDF-X1a Compliant

Images must be high resolution (300 DPI)
and converted to CMYK mode.

Full Page and 1/2 Page Ads
must be supplied with bleeds and
cropmarks, unless it is a non bleed ad.

All Ads must be supplied with crop marks.

FILE DELIVERY
Email, Dropbox, Wetransfer

AD DESIGN CHARGES

1/2 Page size or smaller: $195

Sizes larger than 1/2 Page: $395
Please provide high resolution images,
vector logos and copy in digital format.

SUBMIT MATERIALS TO:
Joe Turkel, Group Publisher

Tel: 416-725-3353, 1-888-700-4464
Email: joe@globelitemedia.com

THE TRAVEL GUIDE TO

CANADA

5863 Leslie St., Suite 315, Toronto, ON M2H 1)8
E-MAIL: info@globelitemedia.com

TEL: 647-988-6312 TOLL FREE: 1-888-700-4464

PUBLISHER: David Rashkovan | david@globelitemedia.com
GROUP PUBLISHER: Joe Turkel | joe@globelitemedia.com
EXECUTIVE EDITOR: Judi Scharf | judi@globelitemedia.com
EDITOR: llona Kauremszky | ilona@globelitemedia.com



